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ACADEMIC YEAR 115(2026) CURRICULUM PLAN FOR INCOMING STUDENTS,
DEPARTMENT OF MASTER’S PROGRAM IN BUSINESS AND MANAGEMENT
(ENGLISHTAUGHT), DEPARTMENT OF MANAGEMENT SCIENCES

T g £ 210 § & School Compulsory Courses 10 Credits
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Course Name Credits
PAA% LA 3
Seminar In Financial Management 3/0
74 g AT
Seminar In Marketing Management 3/0
N5 I
Requirement |Research Methodology 3/0
& 3 mIL
Business Ethics 0/1
v
Thesis 0/0
A3TEBIT 1480 Department Elective Courses At Least 14 Credits
LA FTRER
Human Resources Management 0/3
et g
Brand Management 0/3
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Applied Statistical Analysis 0/3
g#ﬁ%
ata Mining 0/3
Foimib Xk
E 3 Strategic Management 3/0
Electives |P47% ¢ 327 3t
Seminar In Financial Management 3/0
CagE
Artificial Intelligence 0/3
TR EFE
Reimagining Business 0/3
Jo 2247
Motivation And Leadership 3/0
SEIE A B ERY
Application Of Big Data Analytics In Business 3/0

All courses taking and a master thesis must completed within 1 to 4
years.

4 ¥ & 5 Credits Of Graduation : 24 ( Not Including The Master Thesis)
% iz & 4 Requird Credits : 10

i¥ 12 & & Eletives Credits : 14

The electives include 6 credits in the maximum of other English-taught
Master program in business film.
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Master degree: MA



