AULA B Y IR EEAALF 1108 & B~ F 372 gl F
ACADEMIC YEAR 110(2021) CURRICULUM PLAN FOR INCOMING STUDENTS,
DEPARTMENT OF MASTER’S PROGRAM IN BUSINESS AND MANAGEMENT
(ENGLISHTAUGHT), DEPARTMENT OF MANAGEMENT SCIENCES
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Seminar In Financial Management 3/0
74 g Aot
Seminar In Marketing Management 3/0
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Requirement [Research Methodology 3/0
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Business Ethics 01
i
Thesis 0/0
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STRATEGIC MANAGEMENT
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RETAI MANAGEMENT 0/3
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HUMAN IEESOURCES MANAGEMENT
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SERVICE MANAGEMENT 3/0
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BRAND MANAGEMENT 0/3
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2 E-COMMERCE AND DATA ANALYSIS
ELECTIVES ————
gy 0/3
DATA MINING
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APPLIED STATISTICAL ANALYSIS 073
ORGANIZATIONAL BEHAVIOR

N 0/3
OPERATIONS MANAGEMENT
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STRATEGIC MANAGEMENT
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SEMINAR IN FINANCIAL MANAGEMENT

‘LAE 3/0

ARTIFICIAL INTELLIGENCE
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APPLICATION OF BIG DATA ANALYTICS IN BUSINESS| 3/0

All courses taking and a master thesis have to completed within 1 to 4 years.
4 ¥ % 5 CREDITS OF GRADUATION : 39 ( not including the master thesis)
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The electives include 6 credits in the maximum of other English-taught Master
program in business film.
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Master degree: MA




